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Seminar on “Optimising Your Corporate Marketing: The Use of Photobook”
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(Free admission &% ™ #)

Date [ : 28 / 4/ 2010 (Wednesday /=)

Time E?TF&?J : 11:30am - 12:30pm

Venue FyH : Forum Area, Hall 7, AsiaWorld-Expo ﬁh?/\'\'[aﬁ']%ﬂﬁﬁﬁé’ 7%@'&’5%@1&

Language “:JF'FE' : English 3'\'55‘?, (no simultaneous interpretation will be providecF T F%EJHE?T A EEIRE)

The digital revolution has fundamentally changed the photo market and the landscape of printing. In
particular, the introduction of photobook has created many innovative marketing strategies for all sectors of
trade and business. Business opportunities are not limited to the photofinishing sector. Growth impulses have
also been seen among corporations, where they can create the promotional materials and collaterals,
including company brochures, menu, leaflets and booklets, with this technology.
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Time EE\ﬁFéﬂ Outline
11:15am - 11:30am |Registration ﬁ;,?c'
“Opportunities lying ahead in the Photobook Business” FPhotobook Elﬁ%@“kfgﬂﬁ‘f; 1

1) Why adopting the Photobook technology? Implications on cost, speed and scope of
applications
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2) How has the application of Photobook revolutionized the company’s marketing
strategies?
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3) Successful Marketing Cases with Photobook Application in Hong Kong and the
Chinese Mainland
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4) Investment and Technical Expertise required for adopting photobook technology
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11:30am - 12:30pm

Speakers FE¥H:

- Mr Jorvik Du, Technical Manager, Taopix Ltd
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- Mr Les Bovenlander, Business Development Manager, Taopix Ltd
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Remarks f J%t:
1) Question & Answer Session will be arranged after each part of the presentation.
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2)  The Organiser reserves the right to after the programme without prior notification.
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